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Gesamttotal

N=56 N=8 N=8 N=8 N=8 N=8 N=8 N=8

Lead Management 54.8% 31.7% 55.2% 54.2% 58.3% 58.3% 60.7% 57.3%

Objektvorbereitung 82.9% 66.7% 79.2% 75.0% 82.6% 95.1% 85.7% 90.3%

Kompetenz 

Immobilienbewirtschafter
52.4% 34.5% 60.5% 42.9% 49.3% 53.0% 62.9% 58.4%

Objektkompetenz 52.1% 30.9% 64.6% 46.6% 42.9% 53.2% 63.2% 56.8%

Verkaufskompetenz 57.2% 39.4% 62.5% 43.6% 60.2% 57.2% 65.8% 65.9%

Nachbearbeitung 8.6% 20.0% 0.0% 0.0% 0.0% 18.2% 28.6% 0.0%

Gesamteindruck 55.1% 13.3% 58.3% 37.5% 62.5% 50.0% 76.2% 75.0%

Total 58.1% 39.2% 63.1% 49.7% 56.7% 60.9% 67.1% 64.3%

Gesamtbeurteilung ungenügend ungenügend genügend ungenügend ungenügend genügend genügend genügend
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Fehlendes Engagement an interessierten Mietern


